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Zydus Wellness’ consolidated net profit up by 20% in Q1
Ahmedabad, August 2, 2016

For the first quarter ended 30th June 2016, Zydus Wellness Ltd., registered a net profi . of
Rs. 235 million, up by 20% y-o-y. The total income from operations was up by 12.4 %
y-0-y to Rs. 1,088 million.

The company’s performance was driven by its iconic brands — Sugar Free, EverYuth ind
Nutralite. Sugar Free, India’s largest selling sugar substitute, maintained its number jne
position with a market share of 93.8% (MAT June 16 report of Nielsen), up by 90 b isis
points. Continuing with its thrust on marketing initiatives, the company launched a 1 ew
campaign for Sugar Free, ‘Smartness Wali Sweetness’ with Bollywood celebrity,
Parineeti Chopra as the brand ambassador.

The EverYuth Face Wash, Scrub and Peel-Off Mask range of niche skin-care prodiicts
continued to grow during the quarter. While EverYuth Scrub maintained its number >ne
position with a market share of 30.4%, EverYuth Peel Off Mask maintained its num ber
one position with a market share of 91.9%, an increase of 30 basis points over the .ast
year (MAT June 16 report of Nielsen).

Nutralite, the premium table spread fared well both in the retail and the institutic nal
segments. The Nutralite campaigns launched during the quarter around the World He ilth
Day and Mother’s Day were appreciated across digital platforms.
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